
 

 

 

NEW CREATIVES EVALUATION 

New Creatives is an intervention developed by Falmouth University’s 
Sustainable Product Design Team and Outreach Team. It aims to: 

• Achieve demonstrable impact on pupils’ knowledge of Higher Education 
• Increase a sense of belonging in underrepresented groups in Higher Education 
• Improve children’s knowledge and understanding of environmental issues 
• Enable children to feel empowered to make an impact on environmental issues 

In autumn 2025, Year 5 and 6 pupils from a local primary school visited Falmouth Campus for workshops. The 
school was chosen due to its high number of pupils on Free School Meals (39%) and as it has a large Traveller 
community. 44% of the pupils within the school fall into TUNDRA Q1/2, and 83% in IMD Q1/2. 

As part of the visit, pupils took part in a 90-minute design session, alongside first year SPD students, as well as 
an ideas suggestion and university myth busting activity, led by the Outreach Team. This report presents the 
impact of the visit, drawing on data from a pre-and post-survey of participants.  

DATA RESULTS  

Whole class data 

 

• Pupils’ knowledge of Higher Education and sense of belonging improved in all areas. 

• Pupils’ metacognition improved in two out of three areas, with the third area only decreasing by 1%. 

Data by target groups 

 

• The visit had the biggest impact on boys and Pupil Premium students (PP) – with 7 out of 8 questions 
showing a positive increase in knowledge, metacognition, and sense of belonging post-event. 

• Creative problem solving (metacognition) and knowing what studying at university is like (knowledge of 
HE) were the skills most developed – with all groups demonstrating an increase in these areas. 

• Sense of belonging and making a difference to the environment performed least well – thought must be 
given on why this might have been and to develop these areas further.  



 

 

POLAR is a local area classification across the UK based on the proportion of young people who participate in higher education. Those living in 
Q1/2 have a low proportion of young people participating in HW 

 

The Indices of Deprivation are a unique measure of relative deprivation at a small local area level (Lower-layer Super Output Areas). 
IMD is an overall relative measure of deprivation constructed by combining seven domains of deprivation according to their respective weights: 
income, employment, education & skills, health & disability, crime, barriers to housing & services and living environment. Q1/2 represents the 
highest levels of deprivation. 

IDACI is a deprivation indicator that measures, by LSOA, the proportion of children under the age of sixteen that live in low-income households. 

 

In addition, qualitative feedback obtained from pupils further demonstrated the positive impact of the 
programme.  

 

Impact on 1st Year Sustainable Product Design Students 

We asked our 1st Year Sustainable Product Design students how they felt the Y5 and 6 pupils had impacted and 
influenced their own practice, with their answers demonstrating that the pupils’ approach to problem solving 
positively influenced their practice. 

 

 


